Food choices are influenced by pricing of food ie. Prioritising foods that cost less. Also food choices that represent value for money (ie. Filling / address hunger given the cost).
Value of food

Placement
Food choices are influenced by the placement and presentation of foods, such as in supermarkets and stores. 
Appeal of food
Ethical and moral considerations
Food choices are influenced by ethical and moral considerations including: animal rights/vegetarianism; sustainability and climate change; mass food production etc.
Emotional connections with food
Food trends
Food choices are influenced by broader food trends such as gluten free; low sugar/low carb; organic foods.
Other
Specific health needs
Food choices are influenced by specific health reasons or diets, including 'medical' diets. Other
Advertising & marketing
Food choices are influenced by advertising, marketing or promotions, including by celebrities on social media.
Appeal of food
Social norms
Food choices are influenced by social and behavioural norms including the influence of peers.
Emotional connections with food
Performing adulthood
Food choices are influenced by the notion of being a 'good' adult and making 'good' choices around food. Includes critical reflection of decision-making and choices.
Performing adulthood
